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To Our Friends in Advertising and Marketing:

It’s an exciting, fun time to be involved with the Fine Cooking brand, as we are not only raising our rate base for a second consecutive year, but we are announcing a major brand expansion – highlighted by redesigns of both our magazine and our website!

You are now holding a prototype of our fresh, vibrant approach to creating an epicurean magazine that presents the most passionate of cooking enthusiasts with the highest quality of cooking technique, authoritative real-world food knowledge, the most creative and thoroughly tested recipes and celebrates the pure enjoyment of cooking and entertaining … all in an active and engaging way.  In this Preview Issue, our Editor-in-Chief, Laurie Buckle, gives you a behind the scenes peak at everything that’s new. 

And, why are we doing this now?  The marketplace and the growing numbers of adventurous, creative, passionate cooks demand it!

· “Eating in” is up and “eating out” is down in each of the past 3 years.

· 91% of Americans say they eat healthier when dining at home.

· The number of Americans who say they “Cook for Fun” has gone up by nearly 11 million; an increase of 32% in just 5 years!

· The number of Americans who say they prepared food from “scratch” in the past 6 months has reached 128 million; an increase of 10% since 2003.
All of these trends have helped make Fine Cooking the fastest-growing true epicurean magazine on the newsstand - we now sell more single copies than Bon Appetit, Food & Wine and Gourmet!

This is a dynamic time in the media industry and we are happy to be a brand that is expanding and innovating to meet reader and advertiser’s needs in our category.  We are boosting our national sales team and adding to our marketing staff.  We are looking to add new marketing programs both in print and digital that will afford many unique advertising opportunities.  You’ll be hearing more over the coming months.

Long respected for editorial excellence and newly redesigned, Fine Cooking is a must buy for anyone targeting the growing number of food enthusiasts and food-influentials who are truly the “cream of the crop.” Fine Cooking is a visually exciting, highly engaging environment of super-quality content where passionate cooking enthusiasts who love to cook and hunger to learn more go for great recipes, entertaining ideas, techniques, inspiration and innovative ways to have fun in the kitchen.  Your ads will shine in Fine Cooking.

So if you are looking to reach the growing audience segment of active enthusiasts who celebrate the joy of food and entertaining, your buy should start with Fine Cooking.
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Warm Regards,

Maria Taylor

Publisher
